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Abstract

The importance of sustainable development goal (SDG) in the oil and gas (O&G) industry is undeniable, and it
needs to be understood by businesses, firms, and the government to be fully developed and implemented. This
study proposes the possible solutions in making growth towards sustainable energy production. A systematic
review of literature was conducted to identify and synthesize the existing knowledge on the topic. This study
examines the implementation of marketing performance measurement (MPM), green governance, and project
development as part of strategic management. The findings indicate that the MPM, green governance, project
development and strategic management will positively impact the achievement of the sustainable development
goals, applicable to the O&G firms and political leaders. A cohort-specific prioritization of the tools is provided
within strategic management growth in the industry.
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INTRODUCTION

In theory, marketing performance measurement (MPM) proves to be an impeccable
tool in learning and measuring the effectiveness of marketing practices throughout the
business, green governance, and the development of sustainable energy production, which
can improve the strategic management growth in implementation of sustainability energy,
under the Sustainable Development Goal 7 (SDG7). Marketing professionals are under
demand to show how they improve company success, as it has been commonly stated that
marketing’s position within the company has been damaged by an inability to account for its
contribution. Marketers are investing in the development of performance measurement skills
in response to this demand. Marketing Performance Measurement (MPM) can be utilized as a
tool to measure the contribution of marketing in the firm performance, which can be
developed and implemented to reach the accurate measurement (O’Sullivan & Abela, 2007).

Owner’s project marketing cycle, including project development to the operation
phase, involved in the progress of new initial projects in the company (Tanaka & Bushuyev,
2021). The more sustainable project of energy supplies can be implemented by the new
collaboration of green technology, and green governance, the more sustainable the growth of
the strategic management. The regulations adjusted by the policy makers and practitioners in
ensuring a green governance framework to the oil and gas (O&G) industry will promote a

more sustainable production (Shah et al., 2022).
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The United Nations (UN) formulated the SDG7, “ensuring access to affordable and
clean energy” to pursue a sustainable energy path (Elavarasan et al., 2021). Further, Energy
transition, a digitized energy sector, and affordable energy are necessary for change because
there are strong connections between energy sustainability (SDG 7) and a sustainable world
(Elavarasan et al., 2021b). Strategic Management could be one of the most effective ways of
improving the goals of sustainable energy. Throughout history, the SDG 7 has made a
number of moving changes to the betterment of energy production. Where the report of SDG
7 adopts a more sustainable and accountable actions of the firms. As an example, an
observation on 524 major Libyan oil companies shows that government policies and
regulations favorably influence businesses adoption of SDG Rubric (SDGR) and efficient and
effective maintenance of social, environmental, and economic responsibilities of the oil and
gas companies (Gerged & Almontaser, 2021). In recent times, combination of marketing
performance measurement, project development phases, and green governance contributes as
one of the major factors that leads to a better implementation of green energy production and
promotes its growth towards a better reporting of the firm. The strategic management growth
ensures the availability of SDG 7 supporting resources within forms.

With the advancement of technology and science, the oil and gas industry are a large
combination of companies that are producing energy, which will be used by a large audience
and people from all over the world. Saudi Aramco, one of the biggest oil and gas companies
reported on May 9th, 2023, by the first quarter, the production of oil has reached 300,000
barrels per day, with little implementation of a sustainable extraction process. They produce
crude oil, refined and chemical products, natural gas and Natural Gas and Liquids (NGLs),
and also some metal products.

The hazard this industry brings within the whole steps of production, distribution,
consumption is beyond what can be handled by the earth and is indeed contributing to climate
change and imbalance of natural geographic activities, causing ambiguities of climate
forecasts and strange phenomenon that society now isn't used to. In the production of oil and
gas. large transmission pipelines for onshore and offshore oil and gas transportation have
been rapidly developed in recent years. Pipeline is one of the most popular ways to transport
oil and gas, if a leakage occurs, it can cause a vital harm to public health level, and a disaster
for nature (Badida et al., 2019b).

The global volume weighted average upstream Carbon Intensity (Cl) estimate,

measured in 2015, is 10.3g CO2 per Megajoule (MJ) of crude oil, with country-level
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intensities ranging from 3.3 (Denmark) to 20.3 (Algeria) g CO2 eq./MJ (Masnadi et al.,
2018). CI Venezuela and Canada, two of the world's largest producers of unconventional
heavy oils, have high CI at the national level (Masnadi et al., 2018). In 2016, the amount of
CO2 in the atmosphere increased at an alarmingly rapid rate, reaching its highest level in
800,000 years (Ma et al., 2019). According to the International Energy Agency (IEA), in
2017, annual CO2 emissions of global fossil fuels increased to 36.3 billion tons, and about
one-third came from China. The concentration of CO2 in the air rose at an alarmingly rapid
rate in 2016, reaching the highest level in the past 800,000 years (Ma et al., 2019), In
Malaysia, the transportation sector contributed 36.2 percent of the total energy consumption,
followed by the industrial (29.5%), residential and commercial (12%), and agricultural
(1.6%) sectors (Tan & Tan, 2018).

This research is guided by the previous studies conducted by implementation of
Marketing Performance Measurement, Project Development, and Green Governance as tools
on developing the strategic management and in achieving the SDG7 goals. With the objective
to investigate how the strategic management growth towards implementation of sustainable
energy, with the project development and marketing practice, green government and
sustainable practice affects strategic management growth in achieving sustainable energy in
the oil and gas industry with marketing measurement performance, this paper is guided by the
following research questions:

1. What is the impact of project development and marketing and sustainable practices,
green government policies, and on achieving sustainable energy goals in the oil and gas
industry, specifically in the context of SDG 7;

2. How can this impact be measured using a marketing performance measurement; and

3. How the solutions are within the power of firms, in making policy and decision,
government on regulating rules and society in order to answer the question we propose

the following literature review.

RESEARCH METHODOLOGY

Strategic Management Growth (SMG) encompasses the comprehensive planning
required for the transition of oil and gas companies towards alternative energy sources.
Additionally, Marketing Performance Measurement (MPM) is identified as a contributing
factor to management growth within the oil and gas industry. Enhancements in reputation,

brand image, customer loyalty, cost reduction, innovation, employee morale, and regulatory
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compliance have all supported the advancement of firms in the oil and gas sector (Whelan,
2017).

Marketing performance measurement provides valuable insights for monitoring
performance, reporting progress, enhancing motivation and communication, and identifying
issues. It assesses the relationship between marketing activities and business performance
(Clark, & Ambler, 2001, p. 231). SMG is instrumental in achieving successful project
development and realizing goals, particularly in the context of sustainable energy. Hence,
strategic management involves creating and implementing strategies to achieve specific
objectives.

Quantitative studies on marketing impact and overall firm growth have indicated that
marketing performance can influence growth (Morgan, 2009). However, the practicality of
marketing practices may vary, especially within the oil and gas industries. The Green
Governance and sustainability practice contributes to the growth of strategic management
through their impact from external parties that affect the management of the organization (Li,
2018). This study is to show the relationship of the factors towards the SMG, in a hope that
this paper can help organizations strategize the plan for management practice.

A systematic review of the literature was conducted to identify and synthesize the
existing knowledge on the topic of this paper. This was done in order to produce a reliable
inventory of knowledge that could be used to inform the paper's findings. (Fuertes et al.,
2020). For this research, the searching process is limited to published literature, including
journal articles, books, conference proceedings, and literature obtained from electronic
sources, mainly databases of scientific data (Snyder, 2019). The search engines used were
Google Scholar, Proquest, Emerald Insight, Microsoft academics, ResearchGate, Core
Research and Sci-Hub. The keywords used are oil and gas industry, sustainability energy,
marketing measurement performance, strategic management growth, marketing practice,
green governance and sustainability practice. This approach helped provide an overview of
the supporting areas of this study. The research findings were analyzed and organized to
create a conceptual framework for strategic management. This framework was then used to
identify areas where further research is needed. Further, by synthesizing the literature, the
feasibility of the framework was tried to justify (Islam et al., 2022).

Resolving this problem by using strategic management and the MPM ability as a tool
to integrate sustainable development, and further project development and green governance

should give better understanding for future research and academia in becoming the front row
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on the lines of the research, that will help company and society in general decide better to

inclusivity of SDG7 and green board committees’ activation

RESULTS AND DISCUSSION

Implementing sustainability energy (SDG7) has brought about significant positive
changes in energy production, emphasizing sustainability and accountability in firms' actions.
The combination of marketing performance measurement, project development phases and
marketing practice, green governance, and sustainability practice has emerged as crucial
factor in promoting the growth of green energy production and facilitating better reporting by
companies. Strategic Management Growth (SMG) within the oil and gas industry highlights
the transition toward sustainable energy and the importance of decision-making processes
prioritizing organizational performance and sustainability, despite the oil and gas industries.
Sustainable development principles and strategic management opportunities should be
considered, leading to missed benefits such as improved reputation, cost reduction, and
increased innovation. However, integrating sustainability principles into marketing
performance measurement processes can help organizations effectively align their marketing
goals with sustainability objectives and track progress. Thus, Performance measurement
plays a vital role in effective management, providing valuable insights for monitoring,

progress reporting, motivation, communication, and problem identification.

Additionally, project development and marketing practices significantly impact SMG,
influencing firm growth and highlighting the need for green governance and sustainability
practices in the industry. As oil continues to be pivotal in global power generation and
economic acceleration, achieving a balance between economic growth, environmental
preservation, and social welfare becomes crucial. Therefore, the systematic review conducted
in this paper contributes to the existing knowledge on the subject and emphasizes the
integration of strategic management and marketing performance measurement as tools to

advance sustainable development, project development, and green governance.

Further research and academia in this area are essential for advancing the inclusivity
of SDG7 and activating green board committees, benefiting both companies and society.
Hence, Quantitative studies on marketing impact and overall firm growth have indicated that
marketing performance can influence growth. However, the practicality of marketing

practices may vary, especially within the oil and gas industries. Green Governance and
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sustainability practice contribute to the growth of strategic management through their impact
on external parties that affect the organization's management.

In order to successfully navigate the challenges and opportunities presented by
sustainable development, businesses must develop a strategic approach that integrates
sustainability into all aspects of their operations. This approach should be based on a clear
understanding of their activities' environmental, social, and economic impacts. Finally, by
taking a strategic management approach to sustainable development, businesses can not only
improve their sustainable energy and the firm performance, but it could also create new
opportunities and innovation for the industry. In the hope that this paper can help
organizations strategize the plan for management practice, we have outlined several steps

businesses can take to integrate strategic management into their operations.

CONCLUSION

To be completely developed and implemented, the sustainable development goals
(SDGS) in the oil and gas (O&G) industry must be understood by businesses, firms, and the
government. To examine the relationship between project development and marketing, green
government, sustainable practices, and strategic management growth toward the
implementation of sustainable energy.

First, energy output has significantly improved as a result of the implementation of
sustainable energy (SDG7), which emphasizes accountability and sustainability in business
practices. Green governance, sustainability practices, project development phases, marketing
practices, and marketing performance measurement have all come together to produce a
powerful combination that is driving the expansion of green energy production and enabling
improved corporate reporting. Within the oil and gas sector, Strategic Management Growth
(SMG) emphasizes the shift to sustainable energy and the significance of decision-making
procedures.

Second, by resolving this issue through the application of strategic management and
the MPM's capacity as a tool for integrating sustainable development, as well as through
additional project development and green governance, more knowledge will be gained for
future research and academia's role as front-line researchers, which will aid businesses and
society at large in making better decisions regarding the inclusion of SDG7 and the activation

of green board committees.
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Lastly, based on the findings that are relevant to oil and gas businesses and political
leaders, green governance, project development, strategic management, and MPM will all
have an advantageous effect on achieving sustainable development goals. A cohort-specific

tool arranging is offered as a component of the industry's strategic management growth.
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